
HOW TO WRITE A BROCHURE BIO

Your professional biography, or bio, is a snapshot of who you are. It should convey your credentials, your special talents
and your story. It must.

If you don't have a brand style guide, use an established style reference like AP Stylebook. This design
separates the text and the images, giving each an opportunity to stand on their own while remaining cohesive.
Below you can see the original brochure, and how the front of it attracts the human eye. Also look for details
you may have forgotten to include, such as: Purchasing infoâ€”how to place an order, accepted payment types,
guarantees, warranties, refunds, shipping, etc. Below you can see the original brochure, and how the front of it
attracts the human eye: FRONT of travel tips app brochure. These example headlines spark interest while also
telling readers exactly what they'll get from reading the brochure: Scared of the Dentist? Before you start
writing, identify your target persona for the brochure including age, gender, location, role, income, interests
and challenges. Avoid listing a series of occupations unless they are directly related to your primary activity.
Write concisely Your brochure should focus on one product or service. BACK of glass blowing brochure.
Limit the copy to typefaces The typefaces you choose should be easy to read and consistent with your
branding. Below you can see the original brochure, and how the front of it attracts the human eye: FRONT of
glass blowing brochure. This call-to-action is usually placed on the last panel of the brochure, along with the
contact info. Legal infoâ€”copyrights, trademarks, registration marks, disclaimers, etc. Plan first Brochures
vary in content and length, but most follow a standard format. This information will guide the tone, language
and content of your brochure. This tri-fold brochure template is particularly well-suited for agricultural or
rural-oriented organizations, including wineries, family farms, and agricultural nonprofits. Most likely path
that the human eye will follow when viewing the image. A sentence or two that outline your hobbies,
volunteer work and family life can make you appear well rounded. Museum of the Weird Brochure: This is a
funky little brochure advertising a funky little museum called The Museum of the Weird. Proofread the
brochure No matter how much effort you put into your messaging and design, errors and inconsistencies in
your printed literature can kill your credibility. The Oceanside pamphlet template is still short and sweet, but
gives you a little more room to write than Grey Skies, if that's what the situation calls for. Honors include Best
Quilts of the 20th Century, Silver Star lifetime achievement Award, and selection as one of the thirty most
influential quiltmakers in the world. Key visual elements the human eye is attracted to. This is actually a pretty
great brochure that will appeal to a very specific group of people. Since this attraction requires a long drive, I
wish the brochure put more information inside such as: How long it takes to tour the facility. She continues to
share her knowledge through her exhibitions, lectures, publications, and website www. Use sales copywriting
over technical copywriting You might be inclined to think you have to include as much information as
possible to tell the reader about what you have to offer.


